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Mission: Cara Kovacs Coaching provides people the safe support and compassion to radically 
change their lives. Everyone wants the relationship of their dreams, but the tools that exist that 
aid people on their quest reinforce tired stereotypes of what is “normal” or “okay” to do and be. 
Our mission is to shatter these stereotypes. We believe that the biggest block between 
individuals, couples and their goals is the lack of self love and compassion they feel because of 
failed efforts of trying to fit into the very narrow box of acceptable behaviors. With our integrated 
methodology and approach we reach thousands of people with support to empower this very 
intimate and sacred part of their lives. 
 
Company Values: 

- Service First. Before creating a podcast episode, online resource, workshop, or speech 
the first priority is to answer, “How is this of service to our audience?” Creating content 
that is inspired and applicable is our priority. 

- Integrity is everything. In discussing tender topics that are as intimate as they can be 
triggering, having integrity in our message and our POV is integral to continuing to 
provide value and education. 

- Empowerment as an invitation. Because of the subject matter we address, (sex, love 
and relationships) we aim to make everything an “invitation.” We never suggest or 
declare any subject as a definitive but rather invite our clients, followers, and subscribers 
to consider our methodology as a method of personal empowerment. 

- Compassion is key. Often people have deep wounds around shame, guilt, 
embarrassment, trauma, and judgement when it comes to their sexual histories. We 
create spaces that encourage openness through compassion, and therefore help people 
shift their perspectives to positive ones with compassionate support. 

- Safety and inclusivity guide our voice. The thing most people lack when discussing the 
radical topic of intimacy is a sense of safety. Safety from judgement and critique, as well 
as safety of tested methodologies guide our work so that it can work for everyone and 
does not exclude people based on background, orientation, or desire. 

 
 
 
 
 
 
 
 
 
 
 
 
 



2018 Revenue 
 
Cara Kovacs Coaching was established in July of 2018. Our first 5 months of business we 
accrued on average $2500 per month from workshops, events, private appointments, and paid 
editorial pieces.  
 
2019 Revenue 
 
Please see a breakdown of our monthly growth below: 
 
January 2019- $3300 (33% from private appointments, 66% from events) 
February 2019- $1773 (50% from private appointments, 50% from events) 
March 2019- $3167 (40% from private appointments, 30% from editorial, 30% from events) 
April 2019- $3790 (40% from private appointments, 30% from editorial, 30% from events) 
May 2019- $3140 (40% from private appointments, 20% from editorial, 40% from events) 
June 2019- $5423 (30% from private appointments, 50% from events, 10% from editorial) 
July 2019- $3565 (40% private appointments, 40% events, 10% editorial) 
August 2019- $4211 (50% private appointments, 40% events, 10% editorial) 
September 2019- $6173- (80% events, 20% private appointments) 
October 2019- $4137 (50% events, 50% appointments) 
Projected November- $6400 (3 new client sign ons, events) 
 
2020 Projection 
 
In 2019, we focused on establishing brand awareness and teaching events locally to garner 
community support and build a private practice. We supported 7 full time clients and taught 3-6 
events per month. For 2020 we are launching our first group program which will support 24 
women in transformation. We are planning our first retreat in November of 2020 in Tulum. In 
November alone we have tripled our lead generation because of the podcast going viral, as well 
a combined marketing efforts (detailed below). We now have the infrastructure and publicity in 
place to grow our private clientele in 2020. Our 2020 financial goal is $150,000 in revenue via 
onboarding 5 clients per month, teaching two workshops per month, hosting one retreat and two 
coaching programs, as well as continued editorial effort.  
 
Marketing Strategy: 
Promotion occurs through the following verticals- 
 
Instagram- The year began at 3,000 followers, today we have 7,600. We focus on providing 
valuable, well curated, high-quality content that inspires engagement through empowering 
language and well-chosen hashtags. We have also done a number of collaborations with bigger 
brands, such as The Alchemist Kitchen, Wanderlust, The Assemblage, Shaktibarre, Anima 
Mundi Apothecary, Freehand Hotels, and more. 



Local and national events- By hosting and collaborating with businesses in the area, we have 
offered 3-6 events per month which serve the community. They also generate customers and 
brand awareness. Topics from “Congratulations! You’re Normal!” (a Q&A to inspire people to 
view their bodies and desire as normal) to “Creating the Relationship of Your Dreams” (for 
couples) and “Holistic Practices for Personal Empowerment” (for everyone) have been beautiful 
ways to both promote and serve the community.  
Yelp- Dozens of client leads are generated through Yelp each month, where we boast a 5 star 
rating. 
Podcast- Mercurial Musings began in July of 2019, and was initially meant to be a sounding 
board for more of the voice behind the work. Today it is a platform to empower other local 
entrepreneurs and visionaries with conversations that matter. In October of this year the 
podcast went viral (9,000 downloads in one hour) after featuring Ceyenne Doroshow, a trans 
sex worker’s rights advocate who authored a cookbook called Cooking In Heels while 
incarcerated for prostitution charges, and has gone on to speak internationally about the social 
impact of sex work and how to be of aid to this cause. Since then we have featured titans of 
industry such as THINX founder Miki Agrawal and Tech Exec turned app creator Simmone Taitt. 
We are bringing on the founder of the Black Gotham Experience, Kamau Ware as well. We 
focus on topics that empower our audience, address important issues, and expand our horizons 
as a community. This has garnered a lot of brand awareness and notoriety. 
Nurture Sequence and Newsletter- We publish a monthly newsletter and are currently 
developing a nurture sequence for our email series, we have an astounding 35% open rate- 
three times the national average. 
Editorial Content- We have published and been featured in 2019 in Bustle, Oprah Mag, 
Cosmopolitan, Wanderlust, Tinder, Organic Authority and more. 
 
Distribution: 
We operate as a Sole Proprietor, however we have contracted technical support, graphic 
design, and event support, paid out in monthly fees, and plan to expand into LLC in 2020. 
Approximately 15-20% of our monthly profits are reinvested into the business to cover the 
following: 

● Podcast Hosting support via Libsyn $15/month 
● Editing software for promotional materials (Waave, Canva) $20/month 
● Monthly space rental $180/month 
● Graphic support $180/month 
● GSuite/Squarespace $30/month 
● Misc (podcast mic upgrade, items for events, business cards, flyer printing, paid ad 

spend, software as needed, photos, video editing etc.) ~$250/month 
 
Plan for $30,000 Prize 
I started this business when I realized that doing anything else would be a complete waste of 
my skill set on this planet and a disservice to how I could better the lives of others most 
intentionally while on this earth. This year I built a private studio treatment room in my 
apartment, (including all the furniture) created, edited, wrote, produced, and managed all of my 

https://podcasts.apple.com/us/podcast/doula-diaries-with-simmone-taitt/id1465738209?i=1000455941013


content streams (even though that is not my area of expertise whatsoever), I have pitched all 
my venues, composed all the editorial, conceptualized, promoted, and taught all workshops. 
This is what you sign up for on the path to entrepreneurship in a non-conventional industry. That 
being said, the number of things I manage to simply do the work limits me from being able to 
impact change as much as I want while I balance the administrative. Furthermore, in order to 
scale our impact, it feels imperative to start allocating funds to paid ad spend so as to reach a 
broader audience. With the prize money, I would do as follows- 
 

● $1,000/month for 2020 to dedicated support (podcast sound editing, hire a virtual 
assistant) 

● $1,000/month in paid ad spend ($500/month on ads $500/month on support for ad 
optimization and design) 

● $2500 to create a media deck/upgrade and optimize website ($1000 to shoot and edit 
video intro about the works, $1000 for website upgrades, $500 to compile and design a 
media deck for pitching) 

● $2000 in PR assistance to kick of 2020 with elevated buzz, help find sponsors for the 
podcast, push for expansion of brand awareness 

● $1500 to upgrade treatments space (buy a sound machine, get more chairs for couples 
work, upgrade some technical equipment) 


